Dentistry from the perspective of the San Francisco phone book.
A population study of all San Francisco dental practices identified characteristics of Yellow Pages listings and display ads and practice characteristics such as dentists' ages, fictitious business names, and history of disciplinary actions. Older practitioners, those with multiple offices, and dentists who experienced disciplinary actions were more likely to be listed in the Yellow Pages and to use display ads. Just more than half of fictitious business names were registered with the California Dental Board.